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Local Economic Area Report

San Juan Capistrano, California

Criteria Used for Analysis

Incore: Age: Population Stats: Segmentation:

Median Household Income Median Age Total Population 1st Dominant Segment

$90,348 41.0 37,326 Top Tier
Consumer Segmentation
Life Mode Urbanization
V‘”'atlafle_ktheh Affluent Estates }’_‘:‘efﬁ_ do Pe°lrl"e Suburban Periphery
I‘?e°p. e like that Egtablished wealth-educated, well-travelled ike this usually Affluence in the suburbs, manied couple-families,
ive in this area? : live?

marmied couples longer commutes
Top Tapestry The Great
Segments Top Tier Urban Villages Pleasantville Savvy Suburbanites Outdoors
% of Households 3,066 (25.4%) 1,498 (12.4%) 895 (7.4%) 844 (7.0%) 762 (6.3%)
Lifestyle Group Affluent Edates Ethnic Enclaves Upscale Avenues Affluent Edates Cozy Country Living
Urbanization Group Suburban Periphery Urban Periphery Suburban Periphery Suburban Periphery Rural
Residence Type Single Family Single Family Single Family Single Family Single Family
Household Type Manied Couples Manied Couples Manied Couples Manied Couples Manied Couples
Average Household Size 2.82 3.75 2.86 2.83 243
Median Age 46.2 33.3 41.9 441 46.3
Diversity Index 34.4 85.6 58.1 33.2 33.7
Median Household Income $157,000 $58,000 $85,000 $104,000 $53,000
Median Net Worth $567,000 $99,000 $285,000 $502,000 $124,000
Median Home Value $666,000 $228,000 $31,200 $311,000 $189,000
Homeownership 90.5 % 70.2 % 83.6 % 91 % 781 %
Employment Professonal or Servicesor Professonal or Professonal or Professonal or
Management Adminigration Management Management Services
Education College Degree No High School Some College or College Degree College Degree
Diploma College Degree

Preferred Activities Shop at high-end Buy new clothes; go Enjoy outdoor Enjoy good food, wine  Might invest in real

Financial

Media

Vehicle

retailersand chains
. Own lavish vacation
homes.

Hire financial advisers

Accessradio and
newspapersonline

Purchase / lease fully
equipped luxury cars

clubbing; visit water
parks. Shop at Costco,
Whole Foods, Target,
Nordstrom.

Cany credit cards

Own smartphones

Own late-model
compact car, SUV

gardening . Go to the
beach, theme parks,
museums.

Invest conservatively

Have bundled services
(TV/Intemet/phone)

Own/Lease imported
SWw

. DIY gardening, home
remodeling.

Cany firdt, second
mortgages

Shop, bankonline
Prefer |ate-model

SUVs, minivans,
gtation wagons

edate . Own pet dogs
or cats.

Belong to AARP,
veterans clubs

Watch CMT, History
Channel, Fox News

Own 4-wheel drive
trucks

> RPR

Oowriq

ht 2021 Realtors Property Resource® LLC. All Rights Reserved.
Information is not guaranteed. Equal Housing Opportunity.

=

9/10/2021
20f18



REALTORS
PROFPERTY
RESOURCE

<»RPR

ORANGE COUNTY

REALTORS®

Local Economic Area Report

San Juan Capistrano, California

Thisisthe

#1 | 25.4%

dominant segment
for this area

In thisarea

of householdsfall
into this ssgment

In the United States

1.7%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Consumers in Top Tier, Tapestrys
wealthiest market, earn more than three
times the average U.S. household
income. They have the purchasing power
to indulge any choice. Aside from
expenses for the upkeep of their lavish
homes, consumers select upscale
salons, spas and fitness centers for their
personal well-being and shop at high-end
retailers for their personal effects. Whether
short or long, domestic or foreign, their
frequent vacations spare no expense.
Residents fill their weekends and
evenings with opera, classical music
concerts, charity dinners and shopping.
These highly educated professionals have
reached their corporate career goals. With
an accumulated average net worth of
more than $1.5 million and income from a
strong investment portfolio, many of these
older residents have moved into
consulting roles or operate their own
businesses.

Our Neighborhood

o Maried coupleswithout children or maried
coupleswith older children dominate this
market.

e Housing units are owner occupied with the
highest home values-and above-average use
of mortgages.

o Neighborhoods are older and located in the
suburban periphery of the largest metropolitan
areas, especially along the coads.

Socioeconomic Traits

e Top Tierisa highly educated, successful
consumer market: more than one in three
resdents has a postgraduate degree.

e Annually, they eam more than three timesthe
U.S. median household income, primarily from
wages and salary, but also self-employment
income and invesments.

¢ These are the nation's wealthiest consumers.
They hire financial advisersto manage their
diverse investment portfolios but say abreast of
current financial trends and products.

o Socially responsible consumerswho aim for a
balanced lifestyle, they are goal oriented and
hardworking but make time for their kids or
grandkids and maintain a close-knit group of
friends.

e These busy consumers seek variety in life.
They take an interest in the fine arts read to
expand their knowledge; and consder the
Intemet, radio and newspapers as key media
sources.

e They regulany cook their meals at home,
attentive to good nutrition and fresh organic
foods.

Market Profile

o They purchase or lease luxury carswith the
latest trim, preferably imports.

o They contribute to arts/cultural organizations,
educational and social groups, aswell asNPR
and PBS.

o Top Tier reddentsfam out their household
chores—every service from property and garden
maintenance and professonal housekeeping
to contracting for home improvement or
maintenance projects.

o Consumers spend money on themselves; they
frequently visit day spasand salons, use dry
cleaning services, and exercise at exclusve
clubs.

« Near or far, downtown or at the beach, they
regularly vidt their lavish vacation homes.

« \When at home, their schedules are packed with
lunch dates, book club meetings, charity
dinners, classical music concerts, opera shows
and visitsto local art galleries.

e Top Tier consumers are shoppers. They shop
at high-end retailers such as Nordstrom (readily
paying full price), aswell as Target, Kohl's,
Macy's and Bed Bath & Beyond, and online at
Amazon.com.

o Attheirlevel of spending, it makes sense to
own an airine credit card. They make several
domestic and foreign trips a year for leisure
and pay for every luxury along the way-a room
with a view, limousines and rental carsare part
of the package.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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San Juan Capistrano, California

Thisisthe In thisarea In the United States
: (o) (o)

#2 - 12.4% 1.1%

dominant segment - of householdsfall of householdsfall

for this area into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

Urban Villages residents are multicultural, « Older homes (most built before 1970) are
multigenerational and multilingual. Trendy Eﬂ:?rgggl}?;umfbf&?:ﬂphew of large
and fashion conscious, theyare risk ) I

takers. Howewer, these consumers focus * Married coupleswith children, and

e S grandparents; many households are
on their children and maintain gardens. multigenerational. Average household size is

Theyare well connected with their - 37

smartphones, but more likelyto shop in . hl-!orr?es aredqlder, Ipri me;ngszl ;ggl&)fang ly, IWith a
. : : Igher median value Ol , ana a lower

person or ia the Home Shopping vacancy rate of 5.2%

Network. Their favorite stores are as
diverse as theyare, Costco or Whole
Foods, Target or Nordstrom.

Socioeconomic Traits

o Multicultural market including recent
immigrants and some language baniers.

e Education: more than half the population
aged 25 or older have a high school diploma
or some college.

o Labor force participation rate higher than the
U.S., but so isthe unemployment rate at
10.5%.

e Brand conscious but not necessarily brand
loyal; open to trying new things.

« Status-conscious consumers; choices reflect
their youth—attention to style and pursuit of
trends.

o Comfortable with technology and interested in
the latest innovations.

Market Profile

o Fashion mattersto Urban Villages residents,

who spend liberally on new clothes for the
whole family.

Saving is more limited than spending in this
young market.

They cany credit cards, but banking isbasic.
They are likely to pay billsin person or online.

Media preferences vary, but feature culturally
specific channels or children's shows.

Leisure includes family activitieslike going to
water parks, gardening, and clubbing, plus
sportslike soccer and softball.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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About this segment

Pleasantville

Thisisthe

#3

dominant segment
for this area

In thisarea

[.4%

of householdsfall
into this ssgment

In the United States

2.2%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Prosperous domesticity best describes
the settled denizens of Pleasantville.
Situated principallyin older housing in
suburban areas in the Northeast
(especiallyin New York and New Jersey)
and secondarilyin the West (especiallyin
California), these slightly older couples
mowe less than any other market. Many
couples hawve already transitioned to
empty nesters; many are still home to
adult children. Families own older, single-
family homes and maintain their standard
of living with dual incomes. These
consumers have higher incomes and
home values and much higher net worth.
Older homes require upkeep; home
improvement and remodeling projects are
a priority--preferably done by contractors.
Residents spend their spare time
participating in a variety of sports or
watching movies. They shop online and in
a variety of stores, from upscale to
discount, and use the Internet largely for
financial purposes.

Our Neighborhood

e Suburban periphery of large metropolitan
areas, primarily in Middle Atlantic or Pacific
dates.

e Most homes owned (and mortgaged).

e Houssholds composed of older mamied-couple
families, more without children under 18, but
many with children over 18 years.

o Qlder, single-family homes two-thirds built
before 1970, close to half from 1950 to 1969.

« One of the lowest percentages of vacant
housing unitsat 4.7%.

o Suburban householdswith 1 or 2 vehiclesand
a longer travel time to work

Socioeconomic Traits

e Education: 64% college educated, 34% with a
bachelor's degree or higher.

o Lowunemployment at 7.8%; higher labor force
participation rate at 67%; higher proportion of
HHs with 2 or more workers.

e Many professonalsin finance,
information/technology or management.

o Median household income denotes affluence,
with income primarily from salaries, but also
from investments or Social Security and
retirement income.

o Not cost-conscious, these consumerswilling to
spend more for quality and brands they like.

o Prefer fashion that isclassc and timeless as
opposed to trendy.

e Use all typesof media equally (newspapers,
magazines, radio, Intemet, TV).

Market Profile

Prefer imported SUVs, serviced by a gasdation
or car dealer.

Invedt in conservative securities and contribute
to charities.

Work on home improvement and remodeling
projects, but also hire contractors.

Have bundled services (TV/Intemet/phone).

Access the Intemet via fiber optics or cable
modem, on a newer computer, to pay bills,
make purchases and trackinvestments.

Subscribe to premium channels (HBO,
Showtime or Starz) and use video-on-demand
to watch TV shows and movies.

Enjoy outdoor gardening, going to the beach,
vidting theme parks, frequenting museums and
attending rock concerts.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe In thisarea In the United States
: (0) (o)

#4 - 7.0% 3.0%

dominant segment - of householdsfall of householdsfall

for thisarea into this ssgment into this ssgment

An overview of who makes up this segment across the United States

Who We Are Our Neighborhood

Sawy Suburbanites residents are well e Esttsgidﬁg ?gighgqgggﬁs (mSS,t bturjlt
ali [S) en an ound in the

eduggted_, well read and well capitalized. ~ suburban periphery of large metropolitan

Families include empty nesters and empty markets.

nester wannabes, who still have adult « Maried couples with no children or older
children at home. Located in older : children; average household size is2.83.
neighborhoods outside the urban core, '« 91% owner occupied; 71% mortgaged.

their suburban lifestyle includes home « Primarily single-family homes, with a median
remodeling and gardening plus the active value of $311,000.

pursuit of sports and exercise. Theyenjoy =+ Lowvacancy rate at 4.5%.

good food and wine, plus the amenities of
the city's cultural events.

Socioeconomic Traits

o Education: 48.1% college graduates; 76.1%
with some college education.

¢ Lowunemployment at 5.8%; higher |abor force
participation rate at 68.5% with proportionately
more two-worker households at 65.4%.

o \W\ell-connected consumers that appreciate
technology and make liberal use of it for
everything from shopping and banking to
staying curent and communicating.

o Informed shoppersthat do their research prior
to purchasing and focus on quality.

Market Profile

o Reddents prefer late model, family-oriented

vehicles SUVs, minivans, and station wagons.

Gardening and home remodeling are
priorities, usually DIY. Riding mowers and
power tools are popular, although they also
hire contractors for the heavy lifting.

There isextensive use of housekeeping and
personal care services.

Foodies: They like to cook and prefer natural or
organic products.

These invedors are financially active, usng a
number of resources for informed investing.
They are not afraid of debt; many households
cany firgt and second mortgages, plus home
equity credit lines.

Physically fit, resdents actively pursue a
number of sports, from skding to golf, and invest
heavily in sports gear and exercise equipment.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe

#5  6.3%

dominant segment
for this area

In thisarea

of householdsfall
into this ssgment

In the United States

1.5%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

Neighborhoods in The Great Outdoors
segment are found in pastoral settings

throughout the United States. Consumers

are educated empty nesters living an
active but modest lifestyle. Their focus is

land. Theyare more likelyto investin real

estate or a vacation home than stocks.
They are active gardeners and partial to
homegrown and home-cooked meals.
Athough retirement beckons, most of
these residents still work, with incomes
slightly above the U.S. level.

More than 55% of households are manied-
couple families;, 36% are coupleswith no
children living at home.

Average household size isdightly smaller at
2.43.

o Typical of areaswith rustic appeal, the housing

inventory features single-family homes (76%)
and mobile homes (16%); a significant
inventory of seasonal housing isavailable.

Residentslive in small townsand rural
communities throughout the West, South and
Northeast regions of the country.

o More than half of all homes were congtructed

between 1970 and 2000.

Mogt households have one or two vehicles;
average travel time to workis dightly higher
(28 minutes) despite a disproportionate
number that work from home.

Socioeconomic Traits

Nearly 60% have attended college or hold a
degree.

Unemployment islower at 8%, but so islabor
force participation at 60%.

Typical of neighborhoods with older residents,
income from retirement and Social Security is
common, but resdents also derive income
from self-employment and investments.

Residents are very do-it-yourself oriented and
cosgt conscious.

Many service their own autos, workon home
improvement and remodeling projects, and
maintain their own yards.

They prefer domesdtic travel to trips abroad.

Market Profile

o Satellite dishesand riding lawn mowers are

familiar sightsin these rural settings, along
with multiple vehicles, fourwheel drive trucks
are popular, too.

Residents are members of AARP and veterans
clubs and support various civic causes.

Technology isnot central in their lives: light
use of Intemet connectivity for shopping and
entertainment.

Most households have pets-dogs or cats.

Televison channels such as CMT, History, and
Fox News are popular.

They enjoy outdoor activities such as hiking,
hunting, fishing and boating.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a merket. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.

> RPR
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San Juan Capistrano, California: Population Comparison

Total Population

San Juan Capistrano | 37,326

This chart shows the total population in 38,871
an area, compared with other
geographies Orange County - 3,252,454
Data Source: U.S. Census American 3,368,861
ponmuy Suey e B, 2020 caifornia |
Update Frequency: Annually
41,166,386

B 2020

2025 (Projected)
Population Density san Juan capistrano I

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

California - 251.0

Population Change Since 2010

This chart shows the percentage change 4.14%
comparedaith other Geograptios. orange County |
compared with other geographies. range County
Data Source: U.S. Census American 3.58%
e o 2020 cairors |
Update Frequency: Annually
3.40%
Il 2020
2025 (Projected)
Total Daytime Population San Juan Capistrano | 35,395

This chart shows the number of people
who are present in an area during normal
business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

M San Juan Capistrano

Orange County - 3,338,492

California  JeRg:liler]

> RPR
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Daytime Population Density

This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

M San Juan Capistrano

Orange County
California - 249.5

Average Household Size

This chart shows the average household
size in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

3.10

3.03

2.33

Il 2020

2025 (Projected)
Population Living in Family San Juan Capistrano | 30,906
HousehOldS 32,233
This chart shows the percentage of an Orange County 2,654,050
area’s population that livesin a -
household with one or more individuals 2,750,758
i pamage o dopton cairon: |
compared with other geographies.
Data Source: U.S. Census American 33,003,912

Community Survey via Esi, 2020
Update Frequency: Annually

Il 2020
2025 (Projected)
Female / Male Ratio San Juan Capistrano 49.8%

This chart shows the ratio of femalesto
malesin an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il Women 2020
Men 2020
Women 2025 (Projected)
Men 2025 (Projected)

50.1% 40,99,

Orange County RslBEH 49,59,
50.5% 49.5%

calfomi 7%
50.3% 49.7%

> RPR
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San Juan Capistrano, California: Age Comparison

Median Age
This chart shows the median age in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

42.1

38.5
cairon>

B 2020 37.2
2025 (Projected)
Population by Age children | —
This chart breaks down the population of 11.8%
o0 ey 290 goup rweens
Data Source: U.S. Census American
Community Survey via Esi, 2020 3.6%
Lpdat ey Ay reer:
B 2020 8.5%
2025 (Froected) - [EETT———

10.6%.

LJ
=
wl

12.9%

e
=
(7]

11.6%

Ln
)
(1)

12.3%
60s

13.2%
70s

10.0%

Ower 80

5.5%
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San Juan Capistrano, California: Marital Status Comparison

Married / Unmarried Adults
Ratio

This chart shows the ratio of maried to
unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
B Veried
Unmarried

San Juan Capistrano B:BES 40.9%
Orange County nz

California  BEERES 51.4%

Married

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

San Juan Capistrano

Orange County

California

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

San Juan Capistrano

Orange County

California

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

San Juan Capistrano J:FEEE

> RPR
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San Juan Capistrano, California: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

san 3uan Capistrano [N

$139,918

cairon>

£123,187

Median Household Income

This chart shows the median household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

san Juan copistrano

£106,059

carorns |

Per Capita Income
This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

san 3uan Capistrano

cairon>

$41,278

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

san Juan Copistranc X
orange couny R
cairors |
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

M San Juan Capistrano

¥ Orange County
Calif ornia
USA
Employment Count by Professional, Scientific and Technical skl
Industry reai Trade

This chart showsindusiriesin an area
and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2020

Update Frequency: Annually

Accommaodation and Food  [BlEES

Health Care and Social Assistance
Administrative Support and Waste Management
othe
Real Estate, Rental and Leasing
Finance and Insurance ]
Information m
Transportation and Warehousing

Wholesale Trade

Arts, Entertainment and Recreation

Public Administration
utiities [ 107
Agriculture, Forestry, Fishing and Hunting l 33
Mining Isz

Business Management | 1

> RPR
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San Juan Capistrano, California: Education Comparison

Less than 9th Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement issome high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

san Juan copistranc S
oranse coury [
cairorn |

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispasing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

San Juan Capistrano [BEL*

cairorns

High School Graduate

This chart shows the percentage of
people in an area whose highest
educational achievement is high school,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

san Juan copistrane. [N
orsnse coury [
cairorns |

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement issome
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

san Juan copistranc S

Orange County pREEES

cairorns
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Associate Degree

This chart shows the percentage of
people in an area whose highest

educational achievement isan associate

degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

san uan Capistrane RN

Orange County RelEs

cafor

Grad/Professional Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

san Juan copistrano XS

Orange County RENES

cafom
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San Juan Capistrano, California: Commute Comparison

Average Commute Time

This chart shows average commute times
to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B San Juan Capistrano

<3 Minutes [EEEA

I
1015 wnutes [
1520 wnutes [
2025 wnutes
2530 wnutes
5035 wnwtes [

3540 Minutes BEES

3-10 Minutes

4045 Minutes REXEH
45-60 Minutes REEES
60-90 Minutes

=90 Minutes 0.9%

How People Get to Work

This chart shows the types of
transportation that residents of the area
you searched use for their commute, by
percentage of an area's population.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B San Juan Capistrano

s ——

Work at Home [JEliE
walk ] 15%
Bicycle I 1.1%
Other I 1.0%
Public Transit I 0.9%

Drive Alone

Carpool

Bus || 0.8%

Motorcycle | 0.2%

Train | 0.1%
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San Juan Capistrano, California: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

caitor

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the state. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

orange ounty
catfona

> RPR

9/10/2021

Copyn%hk 2021 Redltors Property Resource® LLC. All Rights Reserved. @ 17 of 18

Information is not guaranteed. Equal Housing Opportunity.



REALTORS
PROFPERTY
RESOURCE

ORANGE COUNTY . . I
REALTORS® Local Economic Area Report San Juan Capistrano, California

<»RPR

About RPR (Realtors Property Resource)

¢ Realtors Property Resource®is a wholly owned subsidiary of the National . )
Association REALTORS®.

¢ RPR offers comprehensive data — including a nationwide database of 164 million .
properties — as well as powerful analytics and dynamic reports exclusively for R PR
members of the NAR.

e RPR's focus is giving residential and commercial real estate practitioners, REALTORS
brokers, and MLS and Association staff the tools they need to serve their clients. PROPERTY

o This report has been provided to you by a member of the NAR. RESOURCE

About RPR's Data T

RPR generates and compiles real estate and other data from a vast array of sources. EL i =

The data contained in your report includes some or all of the following: covee e 5,

e Listing data from our partner MLSs and CIEs, and related calculations, like i — - _
estimated value for a property or median sales price for a local market. vt e A i":':'

¢ Public records data including tax, assessment, and deed information.
Foreclosure and distressed data from public records.

o Market conditions and forecasts based on listing and public records data.

e Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.

o Demographics and trends data from Esri. The data in commercial and economic
reports includes Tapestry Segmentation, which classifies U.S. residential
neighborhoods into unique market segments based on socioeconomic and
demographic characteristics.

e Business data including consumer expenditures, commercial market potential,
retail marketplace, SIC and NAICS business information, and banking potential
data from Esri.

e School data and reviews from Niche.
o Specialty data sets such as walkability scores, traffic counts and flood zones.

stimated Valud
Update Frequency oSl Vedmie
e Listings and public records data are updated on a continuous basis. $227k ;g:;an Sale

e Charts and statistics calculated from listing and public records data are refreshed

Median Sale

monthly _6 1% Price 12-Mont

Change

. s ‘65_h1.=d

o (Other data sets range from daily to annual updates.

Learn more

NATIONAL
For more information about RPR, please visit RPR's m E%ﬁ‘.’%".{s'-o” of .} RPR’
public website: https://blog.narrpr.com e Wholly Oumed Subsidiary
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